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In May 2013, those of you in the BID area 
with a business rateable value of £6,000 and 
above will have the opportunity to help restore 
Weymouth’s prosperity in the face of the 
economic crisis and the growing competition 
from surrounding towns and resorts. To help 
achieve this please vote YES in the Weymouth 
BID ballot taking place between 4th and 31st 
May. By doing this you will be providing funds 
in the most equitable and affordable way to 
create a new force for economic development. 
To many small businesses the cost will be 
negligible, as low as £1.90 per week in some 
cases. You can find out your rateable value by 
asking Weymouth BID Ltd and then you can 
use the calculator on the BID website at  
www.weymouthbid.co.uk.

If you decide to go ahead with the BID, 
Weymouth BID Ltd will drive forward the 
projects outlined in this plan. For the first time 
EVER the business community will have a 
sensible budget which can be used to create 
change and increase business in the resort.  
In October 2013, levy payers will be able to 
stand for election to the board of Weymouth 
BID Ltd so that they can use their business 
expertise to benefit the town. Every year 
elections will take place so that all levy payers 
get an opportunity to serve on the board.

A YES vote will generate at least £300,000 a 
year for 5 years at a time when public funds 
are drying up. Weymouth BID will aim to attract 
grants and joint venture schemes to raise even 
more budget. The BID will take on the task of 
implementing the projects set out in this, the 
final business plan, but only if enough of YOU 
vote YES in May. The projects in this document 
are not proposals, if the vote is yes the BID must 
do all in its power to deliver them. This plan will 
be available  to download as a PDF file at  
www.weymouthbid.co.uk. 

Consultations with levy payers have been taking 
place over the past 12 months and the projects in 
the plan are the ones the majority of YOU wanted 
to see happen. With your backing, these projects 
can make a huge difference to trading conditions 
in Weymouth over the BID’s five-year term.

Nigel Reed, Chairman of Weymouth BID 
Steering Group.
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At least £1.5 million 
additional investment 
to support businesses 
to 2018
•	 Beating seasonality in our tourist industry  
 through events, out-of-season marketing,  
 and hosting regular themed markets

•	 Working to reduce parking charges and to  
 introduce pay on exit systems

•	 Improving the customer experience through  
 regular surveys, creating a Weymark  
 standard, delivering free and subsidised  
 training, organising volunteer Weyfarers to  
 provide information to visitors

•	 Improving the environment, especially  
 in our town centre

•	 Providing visitor information though a  
 website, an app, touch screen panels in car  
 parks and supporting businesses that  
 provide visitor information

•	 Making Weymouth a great place for a night  
 out by helping businesses deal with the  
 effects of antisocial behaviour, and  
 developing  an “early doors programme” for  
 the early evening night time economy 

•	 Monitoring the success of the BID with  
 “How’s Business”, customer satisfaction and  
 car park use surveys

•	 Supported by a full-time operations team  
 working from town centre premises

Vote ‘YES’ for a Weymouth BID if you want:

“I feel the Weymouth  
BID is vital for the future of 

trade and tourism in Weymouth.  
We really  need this plan to 
succeed so please give your 

support in May.”

Lynne King,  
Managing Director, 

Kings Hotels, 
Weymouth

EXECUTIVE 
 SUMMARY
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BIDs have been 
successfully run in 
the United States, 
Canada, South Africa 
and Australia for many 
years and have been 
credited with reversing 
the decline of many 
town and city centres. 
Legislation was passed 
in 2004 and the first UK 
BID started in January 
2005 - there are now 
over 130 BIDs in the UK.

United 
States

Australia

Canada

South
Africa

WHAT IS A BID AND 
 HOW WILL IT WORK?

A BID is a business-led initiative supported 
by government legislation which gives local 
businesses the power to raise funds locally 
to be spent locally on improving their trading 
environment. The BID programme is funded 
by the businesses themselves through a levy 
on non-domestic rates. BID schemes usually 
operate for a period of 5 years. For the BID 
to go ahead, two conditions must be met: 
over 50% of businesses that vote must vote 
in favour; those businesses voting ‘yes’ must 
represent more than 50% of the total rateable 
value of all votes cast. If both these conditions 
are fulfilled, payment of the levy becomes 
mandatory for ALL eligible businesses, 
regardless of how they voted.



We can  
do much to 

improve the way 
Weymouth is 

presented
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In 2012 Weymouth proved that it was an amazing 
place.  However, many challenges are posed by 
increasing competition from other resorts and 
retail centres, particularly out of town centres and 
the continuing growth of online shopping. 

Town centres in particular have, over the 
years, lost their position in the market. We 
need to be doing everything we can to 
encourage visits to Weymouth and therefore  
to Weymouth town centre.

It is no surprise that other areas in Dorset and 
beyond recognize this and also recognize that 
a BID is a tried and tested method of increasing 
footfall and trade.

We need to make sure we can respond to the 
challenges that lie ahead and ensure Weymouth 
offers a first class environment for businesses, 
shoppers and visitors. A BID will help Weymouth 
to achieve this and take a proactive approach in 
influencing the future agenda. 

We can do much to improve the way 
Weymouth is presented, promote the town 
more widely and ensure that when people 
come here they have a great experience and 
leave with a good impression.

WHY DOES WEYMOUTH 
 NEED A BID?

“I believe we need  
to vote “yes” for the BID  

because it will put the power 
to make decisions firmly in the 
hands of the people who run 

businesses in the town. ”
Janice  

Stanhope-Gosson, 
Owner Mallams 

Restaurant, 
Weymouth
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WHAT HAVE WE DONE 
 SO FAR?

•	 A telephone survey throughout July, over  
 1600 calls to 542 prospective levy payers  
 were made.

•	 A folder of information on the BID was  
 sent by post and a follow up call was  
 placed. Included in the folder was a  
 questionnaire.

•	 A public meeting in September at the  
 Pavilion Theatre included a presentation  
 on BID proposals by the Steering  
 Group Chairman.

•	 A further presentation open to all levy payers  
 was held as a part of the ‘Open 4 Business’  
 event in October at the Riviera Hotel.

•	 The BID has been discussed at several  
 Weymouth & Portland Chamber of  
 Commerce meetings and at Harbour  
 Traders meetings.

•	 Numerous one-to-one meetings with  
 individual businesses throughout the autumn  
 and into early 2013 have taken place.

•	 Members of the steering group have  
 consulted with their sector of the levy paying  
 business community.

•	 Distribution by post of an initial set of  
 project proposals in December to all  
 potential levy payers.

•	 A letter and ‘Vote Yes’ poster was sent out  
 to all prospective levy payers explaining the  
 benefits to their business and inviting them  
 to an open meeting in January for levy payers.

Over the past year Weymouth BID Ltd has sought 
your views on a BID for Weymouth.  
The consultation process included:
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QUESTIONS AND
 ANSWERS

When is the ballot taking 

place and how do I  

take part?

The Weymouth BID ballot starts on 4th May and 
ends on the 31st May. If you are in the BID area 
and qualify as a levy payer you will be sent a 
postal ballot paper.

Why do businesses  

support BIDs?

BIDs have the ability to increase footfall to an 
area, reduce costs and improve services. As 
they can run for up to five years they also give 
businesses the opportunity to plan ahead. BIDs 
put the control into the hands of the businesses 
themselves. BIDs do not substitute services 
provided through business rates, they provide 
additional services.

What will be the main 

benefits of a BID to  

my Business?

The aim will be to make Weymouth more 
appealing, vibrant and with a strengthened 
economic outlook. A BID will provide a longer 
term focus over the 5 years. 

The aim  
will be to make 

Weymouth more 
appealing Market  

and promote 
Weymouth to a 

greater  
degree

Increased
Footfall into  

the Town  
Centre

Specific benefits you could expect to see in 
Weymouth from your levy payment into the  
BID include:

•	 Increased	footfall	into	the	town	centre	and	 
 around all areas of the town 

•	 Increased	profile	of	Weymouth	locally,	 
 regionally and nationally  

•	 More	attractive	and	vibrant	trading	 
 environment

•	 Greater	involvement	in	Weymouth	and	a	 
 collective budget to make things happen

•	 Improved	partnerships	with	the	local	 
 authority, police and the community

•	 Reduced	costs	–	for	instance	through	 
 collaborative marketing

•	 A	more	cohesive	town	with	all	areas	of	the	 
 town represented and promoted

•	 A	more	welcoming	and	positive	experience	 
 for you and your customers

•	 Regular	feedback
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subsidise or replace the statutory services 
currently provided by those authorities but may 
be used to enhance them.

Specifically, Weymouth and Portland Borough 
Council will:

•	 Provide	information	relating	to	their	service	 
 provisions in Weymouth to allow the drawing  
 up of Baseline Agreements

•	 Conduct	the	BID	ballot	(As	per	the	BID	 
 Regulations)

•	 Administer	the	collection	of	the	BID	levy	(As	 
 per the BID Regulations)

How will I be invoiced?

If the current timetable remains on course and the 
BID ballot in May 2013 is successful then the BID 
will commence on 1st September 2013. On that 
date, eligible businesses will become liable to pay 
the annual BID levy to Weymouth BID Limited.

The local authority will raise the BID levy invoice 
and payment will be made to them.

All the money will then be transferred to 
Weymouth BID Ltd and used to deliver the 
5-year Business Plan.

The local authority will be responsible for collecting 
the levy and dealing with any non payments.

The BID Board will be responsible for the 
implementation of the agreed programme 
and will be accountable to the BID members 
through its constitution. t

I pay my business rates 

why should I be paying 

extra for a BID, surely this is 

the Council’s responsibility? 

In an ideal world we might look to local councils 
to provide additional services in order to raise 
standards. However, they could only do this 
by either attracting more funding from central 
government or by raising revenue through 
higher local taxation. In the current climate it 
is unrealistic to expect local authorities to go 
down either of these routes.

Therefore, if we want additional services 
and improvements above what is currently 
provided, plus the opportunity to market and 
promote Weymouth to a greater degree than 
ever before, we will have to join together to 
help pay for them. 

It is worth remembering, income from business 
rates are paid into a national pot and then 
redistributed to local authorities and is used to 
support the provision of their services. You, as a 
business, have little control on how that is spent.

The BID money is raised locally and all of 
it spent on the projects in this business 
plan, projects identified by you during the 
consultation process as being important. 

Baseline agreements will be put in place to 
ensure current levels of service provision by 
the local authorities are maintained and it is 
absolutely crucial to understand that money 
raised through a BID will not be used to 
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QUESTIONS AND ANSWERS
 CONTINUED...

Why pay more, isn’t this 

why I pay Business Rates?

The BID levy does not cover anything already 
paid for by business rates. The BID levy will 
be kept in its own BID bank account and will 
be spent on projects in the Weymouth BID 
Business Plan.

These are difficult times for 

businesses in Weymouth, 

why a BID now?

Something has to be done to arrest the decline in 
the resort, and with things at an all-time low the 
BID will be generating new customers as well as 
retaining existing business. Add to this the public 
sector cuts and the BID will help businesses 
survive and create a platform for prosperity. 

What other BIDs are there? 

There are over 130 BIDs in the UK and many 
hundreds more in the US where they originated. 
They are an international success story. Here 
in the UK, over 60,000 businesses choose to 
invest over £61 million every year. In our area 
there are BIDs in Dorchester and Wimborne and 
most recently, two in Bournemouth.

If I voted NO and the vote 

is YES am I still legally 

committed to paying?

If the ballot is successful with a Yes vote, 
the BID levy becomes a legally enforceable 
statutory charge on all eligible businesses.

How long does a BID last?

The BID is for a 5-year period.

After this time a BID can go for a further ballot 
for another 5-year period.

“All UK seaside  
towns suffer from the effects 
of seasonality, BIDs in other 

areas have begun to address this 
important issue and Weymouth 

BID will help create more 
profitable business in  

our town.” Brian Cooper,
 Dorset Seafood 

Festival,  
Weymouth
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Project 1a  

Events

It is widely accepted that well organised events 
generate visitors; that large scale events also 
improve accommodation bookings, use of 
pubs and restaurants and increased footfall. 
Weymouth will always attract visitors during the 
main school holiday periods so to develop new 
events during this busy period does not provide 
the return on investment to the economy that it 
does out of season. 

The BID will set up an event support group 
which will look at event ideas to judge viability, 
impact and sustainability with a view to providing 
some match funding for those events that fit the 
BID’s criteria. 

The BID will encourage the creation of a new 
major event in September: possibly something 
that could develop the theme of Weymouth’s 
maritime history and capitalise on the London 
2012 sailing events. 

Respondents have said they would like to see a 
more active promotion of late night shopping at 
Christmas, perhaps re-invigorating the Victorian 
Shownight which was originally developed for 
this purpose, possibly in late November with 
regular events each late night: the BID could 
work towards making it the main late night 
shopping event of the South Dorset area.

1 Beating Seasonality in our Town

This is the most popular theme with over 80% of you supporting 

spending 40% of the budget each year, over £120,000.

A series of out of season events, including: 
A week-long spring dining out event, similar 
to Tenner Fest, which is so successful on the 
Channel Islands, will also be encouraged. 
Independents’	Day(s)	and	Buy	Local	campaign(s)	
will encourage a celebration of Weymouth’s retail 
spirit, to support retailers and to provide a focus 
on the smaller shops in the town, many of which 
are family run. The BID will promote traditional 
events such as Easter egg hunts, Halloween, 
New Year’s fancy dress, late night shopping, 
treasure trails etc. anything that will increase 
footfall in the town centre. In particular, events 
that encourage cruise passengers and crew 
from ships visiting Portland into the town centre 
will be developed. t

WHAT WILL WEYMOUTH
 BID DO?

11

Projects will be aimed at attracting more 
visitors, to come throughout the year, and 
spend more time in our town. Early projects 
will include…
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Project 1b  

Out-of-Season Marketing

Marketing has never been more important than 
it is in these trying economic times. Weymouth 
BID will appoint a marketing agency and work 
with authorities to reposition the resort in such 
a way as to increase the number of visitors 
out of season, thereby boosting footfall and 
increasing the visitor spend.

Since King George III blessed the town with a 
visit to ‘take the waters’, Weymouth has been 
marketed as a seaside resort.  

The family market of  mainly UK residents still 
dominates the town during the main school 
holidays in July and August and the BID will 
do all that it can to protect, build and support 
the traditional visitor economy. However, the 
big gain will be made by creating new, out-
of-season marketing campaigns that attract 
visitors from higher spending and overseas 
markets, exploiting niches such as walking, 
sailing, wildlife, seafood etc. and capitalising 
on the Olympic legacy.

12

1 Beating Seasonality in our Tourist Industry

Attract  
visitors from  

higher spending  
and overseas markets, 
exploiting niches such  

as walking, sailing,  
wildlife, seafood  

etc

Marketing  
has never been 
more important 

than it is in these 
trying economic  

times
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Project 1c  

Retail Activity

Town centres across the country are losing 
business to out-of-town shopping malls and 
to the Internet. It is widely accepted that 
regular street markets help to bring back local 
spend and attract new visitors. This is a big 
opportunity for Weymouth town centre. 

Weymouth BID will appoint a company to 
create and operate themed, year-round weekly 
or monthly markets that will be populated by 
stalls offering Dorset produce, food and goods. 
Local traders and BID levy payers will be offered 
discounted space to boost their sales and the 
markets will have strong links with the arts, 
young entrepreneurs, local schools and colleges. 

Other retail activity will be developed, creating 
projects to promote areas of the town which 
traditionally have lower footfall. Clusters of 
specialist retailing will be encouraged. 

Links between the town centre and leisure 
/ entertainment areas of the Esplanade and 
harbour will be strengthened, providing 
attractive places to eat and meet. Environmental 
improvements to landscaping along these link 
routes, with improved seating, planters and 
information panels will encourage more visitors 
to move through the town. 

To help increase this footfall the BID will work 
with car park owners to offer incentives to make 
parking in the resort more affordable, attractive 
and accessible. The development of better 
signage and modern payment systems, such  
as pay on exit, will be encouraged.

Develop a travel trade campaign: exhibit at 
travel trade shows and in trade publications 
to promote ‘Visits to Olympic Weymouth’ 
encouraging more travel trade and coach 
business to Weymouth by offering free parking 
and driver incentives to those coach operators 
dropping passengers in areas that benefit town 
centre footfall.

Provide tourist information in the town centre 
which will have an immediate effect on footfall 
and a corresponding spend in surrounding 
shops and restaurants.

Retail  
activity will 

be developed, 
creating projects 

to promote  
the town 

Offer  
incentives to  
make parking 
in the resort 

more affordable, 
attractive and 

accessible

“I think the BID will  
be fantastic. It will promote 
Weymouth nationally and 

introduce new events, markets, 
ideas and activities that will 

benefit the whole town.”

Ian Moore,  
Howleys Toymaster, 

Weymouth



The second most popular theme, 82% of you have told  

us to spend £45,000 pa on this important theme.

2 Improving The Customer Experience
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Project 2a  

First Impressions Count

It is true to say that you only get one chance to give 
a good first impression: therefore it is important 
that all involved in public facing businesses leave a 
good impression with our visitors. To help achieve 
this Weymouth BID will establish a team of mystery 
shoppers who will carry out regular checks to 
measure the quality of customer service provided by 
businesses and public organisations to help support 
and build a reputation for service. Results will be 
measured against a set of criteria - welcoming 
smile, greeting, quality of presentation, display etc.

Project 2b  

Customer Service Training 

To help businesses achieve good results a 
‘Weymark’ standard will be established backed 
up by free and heavily subsidised professional 
training programmes for both management and 
staff. Businesses that put 50% or more of their 
staff through this simple course will be able to 
display the ‘Weymark’ window sticker in their 
premises.

To help  
businesses  

achieve good 
results a ‘Weymark’ 

standard will be 
established 

Weyfarers 
will provide 
information  
and support

Projects here will improve the experience of shopping, doing business and visiting the town,  
including the look and feel as well as creating a welcoming environment. Early projects will include…
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Project 2c  

Weyfarers

Building on the huge success of the Olympic 
Ambassadors during the London 2012 sailing 
events, a team of uniformed Weyfarers will be 
established by Weymouth BID. Weyfarers will 
provide information and support to the town’s 
visitors and local residents and also assist as 
marshals for events. The BID will cover the 
cost of their uniforms, training, expenses and 
possible discounts at local stores but they will 
be predominantly volunteers.

“The BID will bring  
all the businesses together in  

these hard times to pull together 
and improve our town.. We can’t 

sit back and do nothing…..We 
have to keep positive!”

Fiona Penny, 
Proprietor, 
Sunflowers, 
Weymouth
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3 Visitor Information

80% said making sure visitors to the town and town centre were 

provided with proper information was important, so spend 10% 

of the budget, £30,000 pa on this.

Project 3a  

Weymouth Website  

and Mobile App

A new website will be created to provide detailed 
information on what is happening in the resort: 
shopping, special offers, attractions, maps etc. 
This will also offer levy payers free advertising for 
their businesses; in many cases the value of this 
will exceed the levy paid. The website will drive a 
mobile app, enabling visitors to access detailed 
information on the move; it will also feed touch 
screens	in	the	main	car	parks	(see	opposite)	
and make best use of social media. A ‘levy 
payers’ only section will offer special deals and 
information useful to levy payers.

Project 3b  

Car Park Information  

Touch Screens

Weymouth BID will work with car park owners 
to place touch screen maps in car parks and 
central locations, which will be similar to those 
found in shopping malls. This will enable visitors 
to identify retail businesses, pubs, restaurants and 
attractions by category and get a walking distance 
time and directions. The screens will also promote 
current and upcoming special deals and events.

Project 3c  

- Town Centre Information 

Support for shops and other businesses that 
can offer visitor information services in the town 
centre, on the harbourside and Esplanade.

We want people on holiday, residents and business visitors to be the best informed when they 
visit our town. Projects will be aimed at providing relevant  information through different platforms 
including online and mobile media. Early projects will include…
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A new  
website will be 

created...
...offering

 levy payers  
free advertising 

for their 
businesses

The screens  
will promote 
current and 
upcoming  

special deals  
and events



Project 4a  

Street Harmony

The BID will work with the night time economy 
and the police to support the radio link 
and pubwatch schemes and encourage 
the effective use of existing CCTV systems 
in Weymouth. Weymouth BID will help to 
encourage pubs and nightclubs to deal with  
the effects that antisocial behaviour has on 
people’s perception of the town.

Vote
Yes
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4 Making Weymouth a Great Night Out

58% of respondents have said that the BID should spend 10% 

of the budget each year on this important part of the hospitality 

industry, some £30,000 pa.

We want people to feel safe and welcome 
in our town at all times of the day and night. 
Weymouth BID will develop ideas that 
encourage people to visit and enjoy the 
town in the early evening, and also make the 
town a friendly and safe place throughout 
the night. Early projects will include…
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Project 4b  

Early Doors 

In order to develop a spirit of support amongst 
the business community itself, Weymouth BID 
will promote early offers from local pubs and 
restaurants to encourage levy payers and their 
staff to stop for a drink or to eat out or shop 
at a special discount immediately after work. 
These incentives will be widely publicised.

Project 4c  

Show Me the Way  

to Go Home

Encourage schemes that help people find 
a quick and safe route out of the town after 
leaving late night venues.

promote  
early offers from 
local pubs and 
restaurants to 
encourage... 

 ...levy payers  
and their staff  

to stop for a drink 
or to eat out  

or shopencourage  
the effective  

use of existing  
CCTV  

systems  



Project 5a  

Monthly online  

‘How’s Business’ Survey

Levy payers will be encouraged to fill in a 
simple questionnaire on their own section 
of the new website; this will enable them to 
measure their business performance against 
the average for their sector or area. A monthly 
report will be published on the BID website 
and in a monthly newsletter.

Project 5b  

Regular Customer Survey

Weyfarers will conduct a regular customer 
survey from a number of positions in 
Weymouth. This data will also be available on 
the levy payers’ section of the website.

Project 5c  

Monthly Car Park Survey

Car park data will be collected on a monthly 
basis and be used to develop a picture of what 
is happening when results are compared with 
the ’How’s Business’ survey. It will also help 
to judge the impact of the events funded by 
Weymouth BID.

Vote
Yes
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5 BID Evaluation

Proving what the BID is achieving appealed to 69% of consultees 

who said spend at least 2% of the budget to achieve this, a sum 

of £6,000.

20

We will ensure that the projects we develop and invest in work for the benefit of the 
town. We will measure our success carefully, sharing data with levy payers to the 
benefit of business...

“I have been  
involved in BIDs  

before in other areas and seen 
the success first hand, Merlin 

Entertainments also supports BIDs 
where we have our businesses  

so please, vote YES.”

Craig Dunkerley,  
General Manager, 

Weymouth  
Sealife Park



PROJECT SUMMARY
 LIST

If you are still thinking ‘what’s in it for me’, take 
a look at this list of what the BID will deliver with 
more than £1.5 million over 5 years.

1. New and exciting major events and festivals  
 to increase footfall and attract new visitors.

2. Smaller but important retail events bringing  
 more business to the town centre.

3. Regular town centre themed street markets  
 to retain local business and generate new  
 shoppers from other areas.

4. Encourage schemes that reduce the cost of  
 parking, and introduce pay on exit.

5. A Christmas retail focused event will  
 be developed to bring new life to the  
 town centre.

6. Buy local and ‘Independents’ Day’ events to  
 promote small shops.

7. Provide street theatre and street activity.

8. Attract visitors from visiting cruise liners at  
 Portland Port.

9. Marketing agency appointed to generate  
 out-of-season visits, improving footfall  
 across the resort.

10. Protect the main holiday season offering.

11. Capitalise on the Olympic legacy.

12. Encourage the creation of trade clusters or  
 quarters in the town centre.

13. Strengthen links between the Esplanade and  
 harbour to increase footfall in the town centre.

14. Provide help to train and motivate  
 businesses to provide excellent  
 customer service.

15. Fund a team of mystery shoppers to see  
 how welcoming businesses and public  
 areas are.

16. Create a team of ‘Weyfarers’, based on the  
 success of the Olympic ambassadors.

17. Fund a new ‘whole town’ website offering  
 levy payers free exposure.

18. Develop a town mobile app to help visitors  
 and locals find businesses and deals.

19. Provide interactive information points in car  
 parks to guide locals and visitors.

20. Work with partners and the night time  
 economy to deal with antisocial behaviour.

21. Encourage early evening trade in pubs and  
 restaurants from local businesses.

22. Conduct a monthly ‘How’s Business’ and  
 car parking numbers survey.

23. Conduct regular customer surveys.

Make it happen May 2013

21



The business plan has some very clear aims to 
ensure that the BID is working.

These include:

•	 Data	capture,	monitoring	of	car	park	 
 usage, footfall

•	 Visitor	feedback

•	 Levy	payer	feedback

•	 Monthly	updates

•	 Annual	reviews

•	 Financial	information	-	how	money	 
 was spent

HOW WILL I KNOW THE BID IS
 WORKING EFFECTIVELY?

Vote
Yes
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“Wilkinson is  
committed to Britain’s high  

streets and prides itself on being 
a community focused retailer; 
this initiative will allow us to 
make a real difference to the 

Weymouth trading  
environment.”

Tim Williams, 
General Manager, 

Wilkinson, 
Weymouth



A Weymouth BID Management Company will 
be set up to manage the BID. 

Once this Company is in place the Weymouth 
Steering Group will continue as directors to 
maintain progress until the first AGM in  
October 2013.

After that, the new Company will be made 
up of volunteer directors elected by the levy 
payers and will meet on a regular basis to 
monitor progress and direct the overall  
delivery of the plan.

The Company will seek elected representatives 
from all business sectors of the levy to provide a 
good balance of experience on the board.

If you are a levy payer you will have the right 
to put yourself forward for election to the BID 
Board in October 2013.

HOW WILL IT BE
 DELIVERED?
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The BID Management Board will be supported 
by an Operations Team under its management 
that will administer and manage the BID 
business plan. This will consist of a BID 
Manager and a BID Administrator.

The Constitution for Weymouth BID Ltd is on 
www.weymouthbid.co.uk as a download, as is 
the job description for the BID Manager and BID 
Administrator.

The new  
Company will 
be made up of 

volunteer directors 
elected by the  

levy payers The Company 
will seek elected 
representatives 

from all business 
sectors 

If you are a  
levy payer you 

will have the right 
to put yourself 

forward for 
election 



What will be the role of the 

BID Manager?

It is certain that if the BID goes ahead a BID 
Manager will need to be employed and costs 
for this are included in this Business Plan. 

The main role will be to manage the BID and 
ensure the projects and services included in the 
Business Plan are delivered over the 5 years.

To many businesses the BID Manager will 
become the public face of the BID, engaging 
with levy payers and the other partners to help 
the BID achieve its goals. 

The person employed will be managed and will 
report to the Management Board; be supported 
by a part-time administrator, and based in 
Weymouth town centre. 

Administration and 

Operation

To deliver these projects, the Bid will spend 
£63,000 pa on a BID manager, part-time 
administrator and office facilities.

OPERATIONS
 TEAM

Vote
Yes
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The BID  
Manager will 
become the 

public face of  
the BID

ensure the  
projects and 

services included 
in the Business 

Plan are  
delivered
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WHERE WILL IT
 OPERATE?

The BID will cover the following streets in Weymouth.  

A map of the BID area is shown on page 27

Alexandra Gardens Albert Street Astrid Way

Barrack Road Bath Street Belle Vue

Belmont Street Bond Street Bowleaze Coveway

Brookside Close Brunswick Terrace Caroline Place

Cedar Drive Chalbury Lodge Chapelhay Street

Chickerell Road Church Passage Church Road

Clifton Place College Lane Coburg Place

Commercial Road Coombe Avenue Cove Row

Cove Street Cranford Avenue Crescent Street

Custom House Quay Deansleigh Close Dorchester Road

East Street Fernhill Fernhill Avenue

Fisherbridge Close Fisherbridge Road Forehill Close

Frederick Place Furzy Close Garibaldi Row

Gloucester Mews Gloucester Street Governors Lane

Grange Road Great George Street Greenhill

Halstock Close Hazel Drive Helen Lane

Heron Close High West Street Hill Street

Holcombe Close Hope Square Hope Street

Horsford Street Horyford Close Jubilee Close

Kellaway Court King Street Lennox Street



Vote
Yes
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WHERE WILL IT OPERATE?
 CONTINUED...

Littlemoor Road Lower Bond Street Lower St Alban Street

Lower St. Edmund Street Lynmoor Road Maiden Street

Maple Close Market Street Mawdywalls

Melcombe Avenue Melstock Avenue Mill Lane

Mitchell Street New Bond Street New Street

Newberry Terrace Newtons Road North Quay

Nothe Parade Orchard Drive Osmington Hill

Overcombe Drive Park Lane Park Street

Preston Beach Road Preston Road Queen Street

Radipole Court Radipole Park Drive Ricketts Close

Ringstead Crescent Sandbourne Road School Street

South Parade Spinnaker View Spring Road

Springrove Court St Alban Street St Edmund Street

St. Georges Avenue St John Steet St. Leonards Road

St Mary Street St Nicholas Street St Thomas Street

Stanley Street Sunningdale Rise Swannery Bridge

Tallidge Close The Esplanade The Ferry Terminal

Town Bridge Trinity Road Trinity Street

Turton Street Upper Bond Street Victoria Street

Waterloo Place Upway Street Wellington Court

Wesley Street Westerhall Road Westham Road

Westwey Road West Street William Street

Willow Crescent Wingreen Close Wooperton Street

Wyke Oliver Road Yew Tree Close
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All businesses in the BID area, with the exception 
of non trading service charities, with a rateable 
value of £6,000 and above will be required to 
pay the BID levy of 1.5% of rateable value. 

The annual levy will be derived from the rateable 
value applied to the property at the start of each 
financial year. 

Businesses in the BID area under this 
threshold can opt to make a voluntarily 
contribution	of	1.5%	of	rateable	value	(or	£50	
for businesses of rateable value below £5,000) 
per annum to become a member of the BID 
and receive the same benefits as other levy 
payers. Businesses outside of the BID area 
can opt to make similar voluntary contributions 
to become a member of the BID and receive 
the same benefits as levy payers. 

HOW MUCH WILL IT COST 
 - WHO HAS TO PAY?

Vote
Yes

Exemptions, relief or discounts prescribed in the 
Non-Domestic	Rating	(Collection	and	Enforcement)	
(Local	Lists)	Regulations	1989	made	under	the	
Local Government Finance Act 1988, will not apply. 

Those responsible for unoccupied and part 
occupied rateable properties will be liable for 
the full BID levy.

The BID levy will not be affected by the Small 
Business Rate Relief scheme introduced in 
April 2005. 

There will be no increase 

in the levy rate of 1.5 % 

over the 5 years of the BID
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BID BUDGET OVER 
 5 YEARS

Income 2013/14 2014/15 2015/16 2016/17 2017/18 Total

Levy 300,000 300,000 300,000 300,000 300,000 1,500,000

Voluntary 3,000 5,000 5,000 5,000 5,000 23,000

Grants

Total 303,000 305,000 305,000 305,000 305,000 1,523,000

Expenditure

Theme 1
Beating 
Seasonality

120,000 120,000 120,000 120,000 120,000 600,000

Theme 2
The Customer 
Experience

45,000 45,000 45,000 45,000 45,000 225,000

Theme 3
Visitor Information

30,000 30,000 30,000 30,000 30,000 150,000

Theme 4
Great Night Out

30,000 30,000 30,000 30,000 30,000 150,000

Theme 5
Evaluation

5,000 5,000 5,000 5,000 5,000 25,000

Theme Totals 231,000 231,000 231,000 231,000 231,000 1,155,000

Management and Administration

Staff 44,000 44,000 44,000 44,000 44,000 220,000

Premisies 10,000 10,000 10,000 10,000 10,000 50,000

Overheads 5,000 5,000 5,000 5,000 5,000 25,000

Levy Collection 4,000 4,000 4,000 4,000 4,000 20,000

Admin Totals 63,000 63,000 63,000 63,000 63,000 315,000

Contingency 10,000 10,000 10,000 10,000 10,000 50,000

Total Expenditure 303,000 303,000 303,000 303,000 303,000 1,515,000

Balance 0 2,000 2,000 2,000 2,000 8,000
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The BID Board will develop projects that meet the 
5 project areas, and that may also be appropriate 
to the prevailing state of the local economy.

All budget headings and project costs can be 
altered within the constraints of the revenue 
received through the levy, and the BID Board will 

ALTERATION OF BID 
 ARRANGEMENTS

Vote
Yes

If the BID is approved then it will commence on 
1st September 2013 for a period of 5 years. At 
this date, all occupiers of eligible properties will 
be required to pay the BID levy on receipt of an 
invoice from Weymouth and Portland Borough 

BID START AND 
 DURATION

If successful in 2013, Weymouth BID will seek 
a renewal through ballot in 2018. From January 
2017 the BID Board will allocate funds to manage 
the required consultation for the re-ballot in 2018.

The key challenge in delivering a successful 
renewal ballot will be resourcing all of the activities 
needed whilst continuing to deliver on the current 
BID projects.

RESOURCING THE BID 
 RENEWAL

Team roles are likely to be restructured in the 
period from mid 2017 in order to consult with 
local businesses to ensure that a new Business 
Plan truly reflects the needs of local businesses 
while maintaining delivery of the current BID 
programme.

be empowered to move funds between budgets 
providing that the BID’s aims are adhered to. 

Any proposed variance to budgets and 
significant projects must be agreed by the 
board and reported in the annual financial report 
and action plan.

Council. It is possible, as has been done in other 
areas, to borrow funds from the local authority to 
begin key projects as soon as the ballot has been 
completed; a request for this loan will be made to 
enable a successful BID to hit the floor running.
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KEY BID RULES 
 SUMMARY

•	 Under the BID regulations 2004, Weymouth &  
 Portland Borough Council is the only  
 organisation that can collect the levy on  
 behalf of the BID company, and enforce for  
 non payment.

•	 Collection and enforcement arrangements  
 will be similar to those for the collection and  
 enforcement of non-domestic business rates  
 with the BID company responsible for any  
 debt write off. 

•	 A BID manager will be appointed and work  
 with the appropriate agencies to deliver the  
 programme of projects.

•	 The relevant BIDs legislation is contained in  
	 the	Business	Improvement	Districts	(England)	 
 Regulations 2004 - www.legislation.gov.uk/ 
 uksi/2004/2443/contents/made 

•	 The term of this BID will be for a period  
 of 5 years. 

•	 The levy is fixed and will not be subject  
 to variation by the annual rate of inflation.

•	 VAT will not be charged on the BID levy. 

•	 The BID levy will be applied annually from 1st  
 September to all ratepayers within the defined  
 area of the Weymouth BID with a rateable  
 value of £6,000 and above with the exception  
 of non service trading charities.  

•	 The levy will be a fixed rate of 1.5% of the most  
 current rateable value as at 1st September.

•	 Empty properties, those undergoing  
 refurbishment or being demolished will be  
 liable for the BID levy via the property owner/ 
 registered business ratepayer with no void period. 

•	 The BID levy will not be affected by the  
 small business rate relief scheme, service  
 charges paid to landlords, exemptions, relief  
 or discounts prescribed in the Non- 
	 Domestic	Ratings	(collection	and	 
	 Enforcement)	(Local	Lists)	Regulations	 
 1989 made under the Local Government  
 Finance Act 1988. 

The BID legislation approved by the Government in 2004 sets out a legal framework within 
which BIDs have to operate, including the way in which the levy is charged and collected, 
and how the ballot is conducted. 



For more information Contact
Chairman Nigel Reed via email  
info@weymouthbid.co.uk  
or call 07557 142906

On Facebook
www.facebook.com/WeymouthBID

Follow us on Twitter 
@WeymouthBID

In writing to:
Nigel Reed
Weymouth BID Ltd
Lupins Business Centre
1-3 Greenhill, Weymouth
Dorset DT4 7SP

www.weymouthbid.co.uk

Vote
Yes

Ballot starts  
4th May 2013  
& ends  
31st May 2013


