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Why Social Travel Britain?

DigiTal will account for more than 75% 
of marketing budgets within five years, 
according to a 2014 global survey of chief 

marketing officers by Accenture. 

Travel and tourism is to the fore of this revolution: 
trip inspiration, research, booking and sharing 
holiday memories have been transformed by 
review sites, travel bloggers, metasearch engines 
and the ubiquity of smartphones.

As the industry shifts from static tourist 
boards to Destination Marketing 

Organisations (DMOs), the time is 
right for a conference to embrace 

the challenges and possibilities 
of new media.

Social Travel BriTain 2015 iis a 
conference that recognises the best initiatives 
in digital marketing, and introduces the 

thinking that will influence best practice in the 
coming year.

The conference has been devised by two 
experienced travel journalists who have moved from 
print into social media and digital storytelling. 

Travel Perspective is a digital agency and editorial 
consultancy that works with travel and tourism 
brands worldwide. It has run the social media 
seminars at World Travel Market in London for the 
past four years.

Founders Steve Keenan and Mark Frary have 
worked for national and travel trade newspapers 
and magazines for many years. They are passionate 
about the new ways of promoting travel and tourism.

The Social Travel Britain 2015 conference explores 
best practice in use of social media, digital and 
mobile tools, with case studies from domestic 
and international DMOs which have successfully 
reinvented themselves for the new world.  

The conference will also offer a forum for tourism 
CEOs, marketers and communication teams to meet 
the cream of the travel blogging community, and to 
find out how to work together to mutual benefit.

And there will be the inaugural Social Travel 
Awards, recognising the best digital innovations and 
social media campaigns in British tourism over the 
past 12 months.

“Social Travel BriTain Will 
offer a forum for TouriSm ceos, 
markeTerS anD communicaTion 
TeamS To meeT The cream of The 
Travel Blogging communiTy, 
anD To finD ouT hoW To Work 
TogeTher To muTual BenefiT.”

Two days of 
creative thinking 
and storytelling 
techniques for 
the social age for 
Britain’s tourism 
marketers...

What is Social 
Travel Britain?



friDay 

17 april 

SaTurDay 

18 april

SunDay 

19 aprilDiscover Salisbury 
and Wiltshire

There will be a number of options 
for delegates, including:

Britain’s finest travel bloggers

for delegates staying on Saturday 
night, there will be an opportunity 
to dine in Salisbury with Britain’s 
finest travel bloggers and guests.

	Smartphone photography tour 
of Cathedral Close with guest   
 lecturer and Instagrammers   
 Wiltshire

 Private tour of the Magna Carta  
and Salisbury Cathedral 

Dawn walk and visit inside the 
Stones at Stonehenge 

 1pm  Registration opens 
  Coffee available

 2pm Welcome from 
  Travel Perspective and 
  Visit Wiltshire

 2.30pm Keynote speaker

 3.30pm Marketing the Magna Carta 
  in a digital age

  Coffee break

 4.30pm Panel discussion

evening The Social Travel 
  Awards 2015

 8-9am Breakfast in 
  Sarum College 
  refectory

 9.30am Keynote speaker 
  Details to be  
                    announced

 10.30am Break-out sessions in 
  three meeting rooms

  Coffee break

 11.45am Break-out sessions

 1-2pm  Lunch of local Wiltshire 
  produce and drinks

 2pm  Plain Talking: 
  the issues in transforming 
  An opportunity to debate 
  the challenges with your  
  counterparts in the industry 
  – and suggest solutions

  Coffee break

 4pm  Speed dating between 
  delegates, bloggers and 
  suppliers of digital 
  and social media

  5.30pm  Presentation of 
  Plain Talking results 
  and summary

 6pm Conference closeBook your conference place today at 
www.travelperspective.co.uk/salisbury



“For those of us involved in trying to 
communicate the special qualities of place, 
Steve Keenan is a rare creature – he not 
only understands the power, potential and 
reach of digital exchange, but he can also 

make sense of it to us and apply good 
old-fashioned journalistic skills to making 

it sing our story.”

peter cole, chair of ambassador 
Training, Wales

“I’ve found Travel Perspective sessions at 
WTM really thought provoking. There’s a lot 
of hot air around social media, but Steve and 

Mark really cut through the waffle with sessions 
that feature intelligent, innovative speakers and 
different angles and approaches. There’s always 
lots of food for thought and interesting people 

to meet and network with.”

Jeremy head, Travel Writer & editor 
www.jeremyhead.com

“I have worked with Mark and Steve 
at Travel Perspective and have always 
enjoyed their innovative, cutting edge 

and creative ideas and plans. 
I knew I could always rely on the team at 

Travel Perspective and the end results have 
always been of the highest quality.”

micaela giacobbe, 
Director of commercial events, 

Travel Weekly group

“Steve Keenan of  Travel Perspective 
was one of the first people from the media sector to 

embrace the blogging movement back in 2010 when blogging 
and social were a lesser known force in the travel industry. 

He has witnessed the evolution of the sector in close quarters. 
Nobody is better placed to give you a perspective and help 

you understand the value of social in travel.”

kash Bhattacharya, 
The Budget Traveller

“Mark and Steve are some of 
the most informed professionals 
we know in the travel sector, and 
understand how social media and 
content fit together in a way that’s 

innovative and relevant.”

Jen howze, co-founder, 
Britmums

“Travel Perspective founders 
Steve and Mark are that 

rare breed - knowledgeable 
but constantly hungry for new 

knowledge that creates insightful, 
thoughtful and creative digital 
ideas. They are a joy to debate 

with and learn from.”

Debbie hindle, 
managing Director, 

fourBgB

What people say about 
Travel perspective

Who is the conference for?

Britain’s tourist boards and 
DMOs, marketers and tourism 
bodies who have an interest in 

how best to grasp the opportunities of 
social and digital. 

 Tourism policy makers

 Social media and marketing 
 managers for tourist attractions  
 around Britain

 Digital and technology companies  
 looking to work with domestic 
 tourism boards and travel   
 companies

 Travel bloggers and travel writers  
 interested in making the move 
 to digital

  Public relations firms working 
with Britain’s tourism boards

Senior
executives

Dmos

marketers

Tourism
Bodies

Tourism
policy makers

Social media
& marketing 
managers

Digital 
companies

 Technology 
companies

Travel 
Writers

Travel 
Bloggers

 ‘Steve spoke about the power of video at our annual tourism 
conference a few years ago. As a result, since then we have 

focussed on creating even more new video content as well as 
carefully choosing new distribution channels. What’s different 
about Steve is that he offers sound ideas in terms of how all 

of this can be put into practice.  A conference run by Steve can 
only benefit from his independent analysis of modern media.’

kay hyde, head of communications, visit york



meet Britain’s best travel bloggers

Kash has been travelling on a budget for four years, blogging about his adventures at 
BudgetTraveller.org. He has featured in the New York Times, Guardian, Vanity Fair & National 
Geographic. Kash is the author & creator of the ‘Luxury Hostels in Europe’ guide, and has produced 
a guide to Germany for the German National Tourism Office. Kash has also helped develop a number 
of award-winning campaigns like #BlogVille for the Emilia Romagna Tourism Board in Italy, and 
#Blogmanay in his home city of Edinburgh. In 2014, he created ‘Must Love Festivals,’ a collaborative 
project with 15 other bloggers and 11 tourism boards across Europe. This year, it goes global.

come to Social Travel Britain 2015 to network with some of the most exciting travel 
bloggers working in British tourism. find out how bloggers can spread your message 
and learn how your organisation can work with new media in innovative ways. 
Bloggers attending Social Travel Britain 2015 include:

Jennifer Howze is a journalist, blogger and co-founder of BritMums, the UK’s largest parent blogging 
collective. Previously she worked as The Times’ Online Lifestyle Editor and Alpha Mummy blogger, 
and has written for The Wall Street Journal, The Guardian, The Independent, and Travel+Leisure 
 among others. She contributed to the book Frommer’s Budget Travel Secret Hotels of Cornwall.
“Like so many BritMums bloggers, I love travelling in the UK and bringing it to life. I’ve been lucky 
enough to visit gorgeous countryside, vibrant cities, charming islands and surfing beaches. There is 
so much diversity for all types of families travelling within the UK or from abroad.”

Kirstie Pelling is a creative writer and journalist based in the North West of England. Together with 
her husband Stuart Wickes she runs one of the UK’s most successful blogs on Family Adventure 
and Family Travel. They are professional content providers, producing engaging copy, photography 
and video to a creative brief or running small campaigns. In the last two years they have contributed 
to national campaigns by Expedia, IHG Hotel Group and Duracell. They have written for household 
travel brands including Expedia, Late Rooms and Lonely Planet and they also provide comprehensive 
social media services to rural businesses.

kirstie pelling The Family Adventure Project

Travel perspective is a team of experienced travel journalists with a passion for 
social and digital. We have a deep understanding of how to tell a story, and help 
travel companies create winning marketing strategies fit for the 21st century. 

Mark Frary has written extensively 
about travel and technology for 
numerous publications both online and 
in print and has an enthusiasm for all 
aspects of social media. He has worked 
as the ski correspondent and business 
travel editor for The Times. He is also 
the author of eight books, including 
Aiming High, a biography of ski and 
travel pioneer Erna Low and Freaky 
Future, a look at the world in 2050. 
He recently won the 2015 Business 
Travel Journalism Award for best use of 
digital and social media and is a regular 
speaker at travel and technology 
conferences. His favourite places to 
holiday in Britain are his native Norfolk, 
the Scilly Isles and coastal South Wales.

Steve Keenan launched the online 
travel section for the Sunday Times, 
having previously been launch travel 
editor for timesonline.co.uk for five 
years. Prior to that, he was deputy 
travel editor of The Times from 1999 
to 2005. Credited with being the first 
national travel journalist to make the 
transition to online, he left News 
International in December 2011 to 
co-found Travel Perspective. He still 
writes for national media and retains a 
healthy respect for print. Occasionally, 
he moderates between the two. Steve 
is from Southampton, lives in Dorset 
and likes holidays that are poles apart: 
on the Isle of Wight and at his in-laws 
on the Black Isle in Ross-shire.

Fiona Quinton has been a travel 
journalist for 20 years working at Travel 
Trade Gazette and as travel editor at 
Teletext where she was involved in 
the new media of the day – have you 
ever thought of Teletext as the original 
Twitter? Fiona was instrumental in 
moving text from the television to the 
internet for teletextholidays.co,uk and 
more recently she has been working 
in social media. She has travelled 
extensively throughout the world but 
still has a few key countries to visit. 
She lists Tenby and the Ardnamurchan 
Peninsula as two of her favourite places 
in the United Kingdom to visit but 
loves London and Edinburgh too.

mark 
frary

fiona 
Quinton

Steve
keenan

meet the team

kash Bhattacharya The Budget Traveller

Jen howze BritMums



We have choSen 
SaliSBury to host our 
debut conference as it will 

undoubtedly be Britain’s hottest city to 
visit in 2015.

Travel guide publisher Lonely Planet 
lists Salisbury among the top 10 cities 
in the world to see next year, beating 
Vienna and Toronto to take seventh 
place in the rankings.

The cities are judged on criteria that 
include whether there is something 
special going on during the year. 

Well, clearly there is, with the 
Social Travel Britain 2015 conference 
at Sarum College, which is situated 
in historic Grade 1 listed buildings in 
Cathedral Close.

But admittedly, there are other 
reasons for the buzz about Salisbury, 
the only British city to make Lonely 
Planet’s list.

The city will play an important role 
in the 800th anniversary of the sealing 
of the Magna Carta, in June. Of the four 
original copies of the document that 
remain, Salisbury Cathedral holds what 
is perhaps the best preserved.

There is a second tourism-linked 
event in 2015 that will also pull in the 
crowds. Salisbury has strong links with 
the Battle of Britain as many of the 
Spitfires were constructed here – and 
September marks its 75th anniversary.

So, added reasons to book up quickly 
for our conference, as accommodation 

in Salisbury is already booking up 
fast for 2015. We have negotiated very 
generous rates for staying at Sarum 
College, which also has car parking 
on site.

 Delegates will also have the 
opportunity to have a private viewing 
of the Magna Carta, a tour inside the 
Cathedral roof and a guided tour of 
The Close.

Book up noW 
for WhaT 
promiSeS 
To Be an 
inSpiraTional 
conference 
aT a BeauTiful 
venue in 
BriTain’S in 
DemanD ciTy 
of 2015.

Why Salisbury
and Wiltshire?

let’s get together

Join uS aT The inaugural Social Travel 
BriTain conference to be inspired, exchange 
views with your colleagues, meet some of the best travel 

bloggers in Britain and be part of a collective that is intended to 
be mutually supportive.

We will video the seminars and prepare a paper on the 
conference exclusively for delegates who attend, so that you can 
enjoy the event and reflect at leisure from what was said.

Sign up today to ensure attendance at what promises to be a 
very popular, and successful, gathering in Salisbury in April, 2015.

Delegate 
rates
➜				Conference ticket 

including all sessions, meals 
and attendance at Social Travel Awards 
£145 

Book your place today at: 
www.travelperspective.co.uk/salisbury

See our website for details of discounted 
accommodation at Sarum College and at local hotels.

earlyBirD 
Book before 
31 December to get 
15% discount 
on these prices.

www.travelperspective.co.uk/salisbury



10 reasons to attend

Social Travel Britain

get better value from your marketing spend

Share challenges and solutions with 
your peers in tourism marketing

hear about best digital and social media marketing 
best practice from world-class speakers

network with influential travel bloggers

learn about the digital campaign for 
magna carta’s 800th anniversary

See how digital and social can help create jobs

learn to avoid mistakes in video and mobile campaigns

receive exclusive research on digital destination 
marketing in Britain

gain discounts on Travel perspective training and campaigns

visit Britain’s hottest city for 2015


