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Update: 

 A system designed to ensure an equitable payment by businesses 
wherever they are located 
 For most businesses its based on the assessed rental valuation  per  m2 
(for pubs it is on turnover) 
 The payment collected by Local Government for Central Government,  
calculated on annual multipliers. Most then redistributed back to LAs. 
 There are a  number of small business  and small rural business reliefs 
 Relief is somewhat arbitrary (the only shop under £x rateable value in 
the village) Will relief continue once the review complete? 
 5 yearly review  last done in 2008 and postponed from 2013 until 2017 
 2008 rental values generally thought to be inflated as compared to  
actual rental values  achieved now 
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Update: 

Not a review of the business rate system  which many now believe is 
deeply flawed 

  The core premise being where you did business from dictated your level of success? 

 That no longer holds true, especially in retail 

  But special deals for Cities are being done, do these fundamentally 
change the landscape for some but not all?  

 Review  are taking place now across England and Wales value to be 
complete by May published and available for inspection 1 October 2016 

 Many may well see a drop in their rateable value (hurrah!) 

 This totally ignores the roll of the multiplier: rateable value x multiplier = charge  

Government still needs to generate broadly the same income  from the whole (boo!) 
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Update: 
And just in case you doubt the scale of the task the Valuation Office has been set: 

 
“Bulk” classes to be valued include 

•510,000 shops (including banks, post offices, etc) 

•287,000 offices 

•195,000 warehouses 

•242,000 factories, stores, etc 

 

“Non bulk” classes include 

•everything else from A to Z (airports to zoos!) 

 

Other classes with significant numbers 

•46,100 licensed properties 

•42,600 Self Catering  

•7300 Caravans  

•17,400 Hotels 

•550 Cinemas 

•650 Historic Properties 

•3300Leisure attractions 

•28,000 hospitals/clinics 

•730 Theatres 
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Update: 

 

  Except for the brewing and pub trade who are always engaged in the 
business rates debate, tourism has been slow to react, other “bulk” trade 
bodies are now being consulted including  BHA, BHHPA but not 
“destinations” as such 

 The British Retail Consortium the leading exponent on the issue and issues 
(there’s a clue in the name as to their primary focus) 

 There are  as yet unsubstantiated rumours that : 
 the “successful” high street service sector might take some of the strain off the 
increasingly less successful high street retail? 

  the “buoyant” hotel, self catering , caravan park, attractions, events etc. may also be 
under  the microscope?  
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Update: What can you do? 
 

 Make sure business understand the importance of the new rateable values 
and challenge where they are too high, a small difference to the value may 
make a large difference to the charge payable 

Work on indifference and assumption: a lower value may not mean a lower 
charge and business rate relief may change or go etc. 

Check your own values and values of tourism assets owned and used or 
owned and leased to tourism businesses 

                                                      and 
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Update: What can you do? 
 

Start questioning  and debating the impact of rateable values on tourism, 
tourism and the visitor economy and especially the impact on the future 
look of the and feel of the village, town, resort or City high street  

If there is nothing to see or do of merit in a destination is it really a 
destination or a place that people will willingly resort to visit? 

If there are few or fewer businesses operating in destinations, what  
happens to the business and employment case for tourism and or the visitor 
economy? 

 

Too late you say; the review is underway, but how the values are applied and 
how charges are calculated may yet still be influenced 
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Q&As: 

 

 
 Peter.hampson@btconnect.com  

 Tel: 0151 934 2285 Mob: 07714 341379 
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