
• Developing locally 
differentiated products and 
experiences 
 

• Investing in products and 
experiences that address the 
seasonality of demand, 
especially  in coastal and 
rural destinations  
 

• Sharing  evidence of future 
market trends and examples 
of innovation and creativity 
 

• Developing  cultural assets, 
natural  landscapes,  built 
heritage and attractions to 
meet changing  consumer 
demands 
 

• Developing products that 
respond to market 
opportunities, including 
activity and participatory  
experiences and those   
suited to people with  
access needs  
 

• Investment in facilities and 
services for the business 
visits and events market 

 

• Increasing awareness of 
tourism growth benefits and 
opportunities with 
development bodies to ensure 
policy, such as planning, 
transport, economic 
development,  fiscal and 
regulatory, recognises the 
needs of tourism and 
encourages sustainable 
investment 

 
• Strengthening business 

support for tourism SMEs and 
micro businesses 
 

• Improving the industry’s ability 
to access funding and  
investment to keep pace with 
the competitive environment 
 

• Encouraging  business 
innovation, especially use of, 
and access to, technological 
and digital solutions 
 

• Increasing  business resilience 
and mitigating the impact of 
external shocks e.g. 
environmental, economic 

 
 
  

• Increasing the impact of 
domestic marketing and 
promotion to demonstrate 
the breadth and local 
distinctiveness of England’s 
product 

 
• Identifying innovative and 

creative ways to target 
consumers by increasing 
understanding of product-
market fit  
 

• Promoting the England offer 
to international markets, 
making full use of regional 
gateways and ports of entry 
 

• Capitalising on major events 
and attracting them into 
England, building strong links 
with inward investment 
bodies and priorities 
 

• Capitalising on London’s 
global popularity to showcase 
the wider England offer  
 

• Facilitating consumer access 
to quality digital travel 
planning information 
 

 
  

Target (2010-
2020): 

Purpose: 
To build a globally competitive tourism industry that acts as a key 
driver of prosperity across England  

To increase the productivity and 
competitiveness of England’s tourism offer 

To increase the contribution of tourism in 
England to the economy and employment 

To achieve greater national and global 
recognition of England’s  tourism offer 

Actions:  

1   Developing tourism 
products and experiences in 
line with market trends 

Priority areas:  2   Attracting and retaining 
motivated people and 
developing their skills 

3   Increasing the visibility and 
understanding of England’s 
tourism offer 

4   Increasing business 
competitiveness  and  
investment 

5   Investing in the infrastructure 
and environment on which tourism 
growth relies 

• Repositioning the image of 
the industry as an employer 
and career of choice  
 

• Employing and developing 
skills matched to the needs 
of new markets and 
increased customer service 
expectations e.g. digital 
skills and capability 
 

• Developing vocational 
training and creating routes 
and support for the 
progression of employees, 
managers and future  
leaders  in the industry 
 

• Strengthening collaboration 
between the industry and 
the academic and teaching 
professions  

 
• Increasing the number and 

quality of apprenticeships in 
the visitor economy sectors 

 
  

• Improving transport provision 
to meet the needs of visitors, 
especially in rural areas 
 

• Advocating and supporting 
investment and regeneration  
of urban, coastal and rural 
town centres, high streets and 
public realm,  as major hubs 
for visitors, businesses and 
communities 
 

• Increasing mobile connectivity 
and promoting access to and 
take-up of superfast 
broadband in all parts of 
England  
 

• Supporting conservation  
and improved access in natural 
landscapes and heritage sites  
 

• Maximising London as a 
gateway to the rest of England 
by facilitating ease of onward 
travel from its airports 
 

• Ensuring visitor needs are fully 
considered in the planning of 
facilities and onwards links for 
major transport infrastructure 

Objectives: 

5% growth in the value of tourism, year on year 

Creation of 225,000 jobs 


