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VisitEngland’s new Business Advice Hub: 
Helping your business grow

Ross Calladine, Head of Business Support



2

Business Support Team

Ross Calladine

Head of Business Support

Vicky Parr

Business Support Manager

Hannah Lowe

Business Support Executive
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Main work streams

*Helping to deliver against the Industrial Strategy Tourism Sector bid

Business Advice 
Hub

Awards for 
Excellence

Accessible 
Tourism

Driving the productivity and 
growth of tourism 

businesses in England* 

Fixing an issue in the visitor 
journey; ensuring product 
responds to demographic 

shifts

Providing a voice for English 
tourism 

 Supply Side activities
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VisitEngland Business Advice Hub

Free resources to help businesses to 

succeed and grow: 

• Links to external resources

• Sustainability guidance

• Accessibility Guides

• Fire Risk Assessment Tool

• Digital Marketing Toolkit

• VisitEngland Awards for Excellence

• Pink Book of Legislation

• Inbound Tourism Toolkit - NEW

www.visitengland.org/businessadvice
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VisitEngland Business Advice Hub
• Start your business

• Know your legal obligations

• Find funding

• Understand health & safety

• Make your business accessible

• Make your business sustainable

• Employ and manage staff

• Find training

• Get quality assessed

• Enter the Awards for Excellence

• Market your business

• Attract international visitors

• Manage crises and resilience 

• Local support finder

www.visitengland.org/businessadvice
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Fire risk assessment tool

To ensure your businesses comply with the 

Regulatory Reform Fire Safety Order 2005  they 

need to carry out a fire risk assessment.

Our fire risk assessment tool is designed 

to give businesses: 

• step-by-step guidance through their assessment

• Help to identify risks

• form an action plan 

• produce a written record.

www.visitengland.org/pink-book/fire-risk-assessment-tool

http://www.visitengland.org/pink-book/fire-risk-assessment-tool
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Regulation advice to drive growth

Find out what applicable licences, safety requirements 

and how to legally market a business:

• Licences & Consents

• Marketing

• Guests

• Food & Drink

• Health & Safety

• Staff

• Business Management & Tax

• Hard copy available for purchase 

• Tenth edition out in April 2019

www.visitengland.org/pinkbookonline
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Providing access for all

1 in 5
of the UK 

population is 

disabled1

£12bn
The value of 

accessible tourism 

in England2

Only 9%
of disabled 

people are 

wheelchair 

users3

1Family Resources Survey 2015/16, 21% (13.3 million)
2VisitEngland Purple Pound Infographic 2015
3NHS England estimates 1.2m wheelchair users in UK; Family Resources Survey 2015/16 - 13.3 disabled people in UK
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Accessibility guides

A guide to help businesses market themselves 

to those with accessibility requirements, e.g.

• wheelchair users 

• people with hearing loss

• people with visual impairments

• people with mental impairments 

• older people 

• families with young children 

• and more . . .

www.visitengland.org/writing-accessibility-guide

The guide enables individuals with accessibility 

requirements, their family and friends to make 

informed decisions as to where to stay and visit 

in view of their requirements. 

http://www.visitengland.org/writing-accessibility-guide
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Accessibility Guide Example
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Digital Marketing Toolkit

Improve online presence by making the 

most of social media, improving website 

ranking and using analytics effectively:

• Managing websites

• Creating content

• Using Google products

• Maximising social media

• Working with digital channels

www.visitengland.org/digital-marketing-toolkit

http://www.visitbritain.org/digital-marketing-toolkit
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Inbound Tourism Toolkit

NEW for October 2018

Helps to ready businesses for international 

visitors, including:

• Understanding Inbound Tourism 

• Types of inbound travellers

• Cultural considerations

• How to get the most out of trade shows, 

educationals and familiarisation trips

• Creating engaging content

• Building an export plan

www.visitengland.org/takingenglandtotheworld

http://www.visitengland.org/takingenglandtotheworld
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Inbound Tourism 

Toolkit Contents

www.visitengland.org/takingenglandtotheworld

http://www.visitengland.org/takingenglandtotheworld
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Quality Assessment Schemes

• Unlimited use of the VisitEngland Quality Rose marque in 

your marketing

• Support and advice from a highly experienced assessor, 

specific to your business, to help you improve and grow

• Free quarterly magazine packed with practical hints and 

tips

• Exclusive savings from a range of suppliers

• Eligibility for additional accolades such as Gold Awards or 

the coveted ROSE Award

• Free listing on VisitEnglandAssessmentServices.com

www.visitengland.org/quality-assessment-your-accommodation

http://www.visitengland.org/quality-assessment-your-accommodation
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Recognising the very best

• VisitEngland Awards for Excellence

• Annual national tourism awards

• Highest accolade in English tourism

• Celebrating the very best 

• 2019: 30th year

• Launching a new competition for 2019/2020

www.visitenglandawards.org

http://www.visitenglandawards.org/
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Find Local Support

• Enter your county

• Find your local Growth Hubs and 

Destination Organisations 

• Contact them by

– Website

– Phone

– E-mail

– Twitter
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Promote to your businesses

• Promo biz cards – take away today

• Request free promo flyers: 

feedback@visitengland.org

• Communications Toolkit – to follow in 

next few weeks

mailto:feedback@visitengland.org

